


This presentation introduces a concept by design studios 
known as Studio exquisite (food designers) and Note Design, 
Rejo and MAISONJAUNE. These studios collaborated on 
the ‘Assises Exquises’ project, which we're going 
to present to you now.
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WRITING SUBJECT /

In this project, it’s evident that designers drew inspiration 
from food to entice and create furniture, particularly seats, as 
implied by its name.

Eating engages not just our five senses, but also our sixth : 
the narrative that intertwines with our plates, stimulating our 
imagination. Without a holistic experience, a dish remains just 
that - a dish, never evolving into a Proustian Madeleine, for 
instance.

The entire ambiance surrounding a meal contributes to the 
experience and preserves memories. The story of a chef, 
an establishment, or a brand unfols and leaves a lasting 
impression throught a combination of elements.

The genesis of these furniture pieces stems frome this 
assertion :

« Did you noticed that everything we eat has a form ? A 
bagel, a baguette, a piece of chocolate, a slice of camembert, 
spaghetti, a hamburger with fries, a sausage wrapped in 
flatbread… One of the functions of shape, is seduction » 
Marion Chatel-Chaix 

The creators of this project astutely grasped this concept, 
adopting not only the lines but also the creamy colors 
reminiscent of pastries to fashion soft seats that captivate both 
throught their silhouette and their comfort.

Moreover, their designs adhere to a defined framework that 
revolves around meal times :



(with brioche, madeleine, bread)

7:45 am : 
BREAKFAST  



(with spaghettis and cannellonis)

12:30 
LUNCH



(with jelly)

1:15 pm
DESSERT



(with donuts)

4:30 pm
GOÛTER

If beauty attracts, it’s the taste and comfort of an object that 
brings back users. Design forge links with imagination and 
childhood memories. If beauty and good attracts, the mind 
associates them with emotions, an environment, a context. 
An emotional approach.



PROJECT /
Taking inspiration from these factors, we chose to emphasize 
a sense that these designers didn’t explicitly incorporate into 
their objects, though it holds significant importance in the 
realm of food : smell.

Following the logic outlined earlier, we contemplated that a 
line of fragrances could enhance the value of this visual and 
gastronomic experience, appealing more comprehensively to 
users through sight, taste, and particularly smell. This addition 
reinforce the sixth sense - imagination, as Marion Chatel-Chaix 
used to say.

To illustrate our concept, we envisioned using some of the 
models shocased previously within the suggested framework : 
brioche for breakfast, spaghettis for lunch, jelly for dessert and 
a donut for a snack.

Remaining true to the initial project, the perfume bottles would 
retain the shape of food items and adopt gourmet colors, 
adding an appetizing appeal linked to our imagination.

Regarding our packaging, we propose a slight modification to 
the project title ; instead of ‘ASSISES EXQUISES’, we’d name 
this line ‘SAVEURS EXQUISES’, incorporating the composition 
and the meal name to which it corresponds (BREAKFAST, 
LUNCH, DESSERT, SNACK).
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